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1. Abstract
It was after several iterations of choice and research that the decision for my final major project was settled upon. To tie in with my dissertation; which centres upon, social networking and the impact this has on communities and individuals, my choice was a social networking site based upon all types of media.
Media types chosen were Film, Music, Games, TV and Books. Radio could have been chosen but a line had to be drawn at some point so as to keep the project plausible and realistic within the time constraints.
I myself am a keen media lover, a passion for the aforementioned types made this choice suitable and practical. Even though the project is potentially vast, my enthusiasm for the topic will certainly see me through.
After my final choice was decided upon, research into competitors and the practicality had to be investigated, in doing so, my research came up empty; although there existed many websites catering for different media types i.e. www.rottentomatos.com all these sites only centred around one media type, making the job of the average media user vast, if they wished to voice an opinion over many media formats.

Travelling from one site to another is impractical and time consuming, what better way to improve this internet service is there, than to combine all the media types into one simple to use website?
Understandably, competing against these individual websites will be tough if my project is to be a live competitor; these sites are fully established and have thousands of users living their internet lives on them. But just like when Facebook was at the top of the tree, along came Twitter with a twist, a stripped back 

1. Abstract Cont.
version which endeared people to its simplicity and that, in ways, is what my project will strive to achieve, if not to create a simpler version, but to make the whole experience of media on the internet easier to manage.

What the site entails, fundamentally, is a place to which users can help create a media community, talking, reviewing and rating all types of media, formulating decisive information on what the people (the users of the site) on average think about those media’s and give any un registered user the opportunity to know of one site, where they can quickly visit and find opinions of the public on “the latest film” to be released for example.
2. Goals

Many hours went into the thought processes of what the project site would actually achieve, and will no doubt continue throughout the whole period of creation.
My main goal is to make the site competitive, easy & fun to use and give the user a reason to return time after time.

Using straight forward layouts with minimalistic design the site will be very user friendly and easy on the eye. To achieve this, is a list below, outlining the major factors.

1. Simple layouts

2. Minimalistic design

3. Rate and review system (rating in coloured numeric)
4. Friends system

5. Live chat

6. Online calendar

7. Virtual book club

8. Database item request
9. Applications (still under concept and research)

10. Calendar alerts sent via email, possibly SMS

11. Front end for unregistered user

12. Custom built CMS (content management system)
13. Concert listings for music fans
14. Favourites list for all media

15. Weekly champion
This is a list of the current goals; they will be adapted and added upon as the project unfolds.
3. User Experience
This is the most important part of any site not alone my project. With many competitors the website needs to cater for the users experience in the best and most concise way possible.
3. a. Audience

The identified audience for Mirupa.com will be spanning across the ages, there is no content that needs specific age restraints and the topic caters around all ages.
These days, we cannot rule out silver surfers, they are now on the internet, using in the same ways as teenagers and young adults, if not more maybe.

So with media types, music, books, film, TV, and games there is something for everyone.

What this means is that the design and usability of the site must cater for all ages, must be a simple layout so users that are not “tech savvy” can follow and understand, but modern and colourful as to stand out to the younger generation.

So in general the majority of the users for this site will be one type of media lover (to which most people are) hopefully the site will engage social networking users also.

3. User Experience Cont.
3. b. Scenarios
How the user will engage the site, navigate and experience what it offers.

Landing on the homepage will be a simple and minimalist layout, explaining what the site offers and how to go about getting that.

The layout will be the same throughout the site so it has continuity, with a static header and top, horizontal navigation system; which all users are familiar with.

That page will give 2 major options

1. Register

2. View collated data for listings

Option 2 will be an unregistered page that a user can apply filters to find certain media in an effort to find out what the majority of Mirupa.com users think of it.

It will bring back titles, visuals and information of the media selected and also give an average rating and an overall “like” or “dislike” opinion of it.
If option 1 is used, then the user will go to a registration form, fill in and then become a valid user of the site and ready to start “Miruping”

After logging in a user can start to add friends, browse through all the films, games, books etcetera that are listed, start to review and rate them and/or add them to their favourites list and an option to choose 1 title from each media type as a “Champion of the Week” which will reset on a Monday.

3. User Experience Cont.
Also on a user main page will be the chance to see what their friends have said in reply to the user’s reviews.
3. c. Competitor Analysis
This piece of work has no relation to any other work I have submitted to the university or created as a solo project for my own use.

My competitors are well established and have many users already populating their site. The major difference though is that these competitors (listed below) only cater for one particular media type, and as such alienate any, say, music lover away from a film site and also have to register on multiple sites.

What Mirupa.com will offer is a site that has the same benefits of my competitors but bring all those communities all together as one, creating a better and brighter community.

Competitors

· Rottentomatos.com
· Imdb.com

· Last.fm

· Shelfari.com

· IGN.com

4. Critical Analysis
The FMP project ties in very nicely with my dissertation, the dissertation is based on “how do social networking sites impact on real social communities and as a whole are we suffering from them?”
As the project is a social media networking site, the two links hand in hand. The users experience on mirupa.com will aide in my research and planning for the document, access to raw data of users on such a site and communication will aide the validity of the outcome.

As the site grows so will the data and tools available to use to tie in with the dissertation.
The only research resources needed for this project will come from two books,
· PHP and MySQL web development (developers library) by Luke welling & Laura Thomson

· jQuery in Action by Bear Bibeault & Yehuda Katz

These books will help me in my knowledge of the needed code to create the project.

Resources will also come from the competitors but only in a base format, if too much is borrowed then the website will risk becoming a clone of the competition. (Competitors can be found on page 8)

5. Project Content
5. a. Content
Content on the site will be straight to the point, segregated into separate pages so nothing gets overloaded and starts to confuse the user’s experience.

Main pages will be divided up into segmented buckets for each media type; will be moveable on the page so more important ones can take priority for the user.

As of writing, specific content cannot be explained in great detail due to there not being any yet. It is mainly all in the research notes and some in the thought process stage at the moment.

5. b. Functional Requirements
The creation of a website requires many software programs, Dreamweaver, Photoshop and Illustrator are ones needed for this project, there shouldn’t be a need for anymore.
Coding languages required for the project are,

· PHP (OOP & Procedural)
· MySQL

· JQuery

· Ajax

· HTML

· CSS

· Java
6. Project Structure
6. a. Architectural Blueprints

[image: image1]
Work in progress; will change as work progresses.
6. Project Structure Cont
6. b. Global Navigation

[image: image2]
Work in progress; will change as work progresses.
7. Visual Design
7. a. Design Sketches
Unfortunately there are no sketches, the design process started with Adobes Photoshop and ended there.
Please see next section for visuals.

7. b. Screen Mock ups
Figure 1
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Figure 1 was an early version, still trying to work out firm layout. It was felt that it lacked content and design.

7. Visual Design Cont
Figure 2
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Figure 2 is a more finished article, by no means has the feel and look been finalised as of writing and am sure will go through many reiterations before a live launch is done. 

7. c. Prototypes
The prototypes have been brought inline with the mock ups, no actual working code has been written as of writing.  
8. Development Schedule
The schedule of works for the project will be listed below in a numeric format indicating each number as a month in the progress.

1. Working on design and layout/structure & Questionnaire hand outs 
2. Start building code, site folder/file structure & populating the database, CMS creation
3. Image, logo & backgrounds. Continuing with code (front end)

4. Coding & more coding. Very basic user testing

5. Coding again! Marketing and looking into site architecture and feel

6. Concise user testing and tweaking. User experience.

7. Tweaking, Documentation, more user testing.

8. Hand in and break down through stress.

Appendix
Research Materials

· jQuery in Action by Bear Bibeault & Yehuda Katz

· PHP and MySQL Web Development by Luke Welling & Luara Thomson

Inspirations & Influences

· www.rottentomatos.com
· www.imdb.com
· www.last.fm
· www.shelfari.com
· www.ign.com
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